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Welcome to the International Potato Center (CIP) Branding and Style 

Guide. Here you will find information to help you properly apply 

elements of the International Potato Center brand. By following 

these standards, you can ensure the clarity and strength of the 

International Potato Center brand throughout all communications. 

These guidelines should be used in conjunction with any other 

partner organizations and their branding guidelines.

CIP is a more than 50 year-old organization that has pioneered 

major advances in agriculture research for development. It is a 

CGIAR Research Center. Unified branding throughout CIP will help 

elevate the name of the organization to the level it deserves. This is 

as an overarching global brand that expresses our shared vision and 

enables us to be seen as more than the sum of our parts.

Introduction



The International Potato Center (CIP) was founded in 1971 as a 

research-for-development organization with a focus on potato, 

sweetpotato and andean roots and tubers. It delivers innovative 

science-based solutions to enhance access to affordable nutritious 

food, foster inclusive sustainable business and employment growth, 

and drive the climate resilience of root and tuber agri-food systems. 

Headquartered in Lima, Peru, CIP has a research presence in more 

than 20 countries in Africa, Asia and Latin America. www.cipotato.org

CIP is a CGIAR research center, a global research partnership for a 

food-secure future. CGIAR science is dedicated to transforming food, 

land and water systems in a climate crisis. Its research is carried out 

by 13 CGIAR Centers/Alliances in close collaboration with hundreds 

of partners, including national and regional research institutes, civil 

society organizations, academia, development organizations and the 

private sector. www.cgiar.org



Our Vision 
A healthy, inclusive and resilient world through 

root and tuber systems.

 

Our Mission
CIP delivers innovative science-based solutions to 

enhance access to affordable nutritious food, foster 

inclusive sustainable business and employment 

growth, and drive climate resilience of root and 

tuber agri-food systems.



Logo
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The CIP official logo is in English. It includes a graphic design depicting the importance of 
root and tuber crops. 

The base color of the logo is orange and brown, to represent potato and sweetpotato.

The logo for the International Potato Center is comprised of the following elements:

• 	The Symbol: A square with corner elements, containing the figure of the potato 		
	 guardian Papa Arariwa, holding both a potato and a sweetpotato.

• 	The Logotype: is the text International Potato Center and the Spanish acronym CIP

• 	The Tagline: A CGIAR Research Center

 

 

Logo variant

For Spanish 
use only

Logotype

Symbol
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guidelines
in use

Logo
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CIP logo and name are registered trademarks in Peru and other countries. Furthermore, 
CIP’s symbol is protected by copyright worldwide. Therefore any alteration, distortion, 
recreation, translation, or misuse is strictly prohibited.

A number of digital file formats are available for download at www.cipotato.org/branding. 
Each of the files available is optimized for a variety of applications, for both print and on-
screen communications, to ensure easy adherence to these guidelines. Do not re-create 
the logo under any circumstances. 

Correct usage
Here are some examples of proper logo use.

If you need advice or assistance on logo use, please contact the Communications 
Department CIP-CPAD@cgiar.org 

The official logo must always 
appear in full color.

The black logo can be used 
when necessary.

The logo can be used in 
white on top of any color.
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Minimum clear space
To maximize the impact of the logo there must always be a minimum amount of clear 
space surrounding the logo. This clear space protects the image from being obscured 
by nearby text or pictures. The minimum clear space required is the ‘C’ in International 
Potato Center.

 

Minimum print size
A minimum print size has been established to ensure legibility. 

Minimum height = 1.7 cm

Minimum width = 4 cm

 

Example: used for 
business cards. 

4 cm

1.5 cm
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Typography 									      
	              

CIP logo type

CIP has typography standards to ensure brand consistency across all printed materials.
Typography is an extremely important design element not to be overlooked. The font 
family, Square and Myriad Pro, have been established as the CIP logo standard. 

 

Primary font for print

As a general rule, Square and Myriad Pro should be used for headlines. For subheads and 
body text  Myriad Pro is recommended. If the Myriad Pro font family is not available Arial is 
an acceptable and commonly available substitute.

 

Square BT

Square BT Roman 	 A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 1 2 3 4 5 6 7 8 9
Square BT Bold		 A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 1 2 3 4 5 6 7 8 9

Myriad Pro

Myriad Pro Light Condensed	 A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 1 2 3 4 5 6 7 8 9

Myriad Pro Condensed	 A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 1 2 3 4 5 6 7 8 9

Myriad Pro SemiboldCondensed	 A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 1 2 3 4 5 6 7 8 9

Myriad Pro BoldCondensed	 A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 1 2 3 4 5 6 7 8 9
Myriad Pro BlackCondensed	 A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 1 2 3 4 5 6 7 8 9
Myriad Pro Light	 A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 1 2 3 4 5 6 7 8 9

Myriad Pro Regular	 A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 1 2 3 4 5 6 7 8 9

Myriad Pro Semibold	 A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 1 2 3 4 5 6 7 8 9

Myriad Pro Bold	 A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 1 2 3 4 5 6 7 8 9

Myriad Pro Black	 A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 1 2 3 4 5 6 7 8 9

Myriad Pro  Black   

Square 721 BT Roman
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Color palette
The CIP logo should be reproduced in full color. These colors serve as the source for our 
standard color palette. These colors should be employed throughout CIP communications 
and are equivalent to the PANTONE® numbers listed in the table below. 

For four-color process printing refer to the CMYK values shown. 

For desktop publishing, such as Word or PowerPoint®, refer to RGB (print/on-screen). 

For web applications, refer to Hexadecimal Web values.

Primary color palette

 

HEX: #EE7203

C:00 | M:65  | Y:100  | K:00

R:238 | G:114  | B:3  

PANTONE: 1505 C

100%
80%
60%
40%
20%

HEX: #5D2E00

C:00 | M:65  | Y:100  | K:75

R:93 | G:46  | B:0  

PANTONE: 1545 C

100%
80%
60%
40%
20%
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Secondary color palette

Used for publications and other applications

 

HEX: #34752D

C:73 | M:09 | Y:94  | K:39

R:52 | G:117 | B:45  

PANTONE: 364 C

100%
80%
60%
40%
20%

HEX: #E53212

C:00 | M:90 | Y:100 | K:00

R:230 | G:51 | B:18

PANTONE: 1795 C

100%
80%
60%
40%
20%

HEX: #56217A

C:80 | M:100  | Y:00 | K:10

R:86 | G:33 | B:122  

PANTONE: 2607 C

100%
80%
60%
40%
20%

HEX: #12A537

C:80 | M:00  | Y:100  | K:00

R:19 | G:165  | B:56  

PANTONE: 354 C

100%
80%
60%
40%
20%

HEX: #EA5A0B

C:00 | M:75  | Y:100  | K:00

R:234 | G:91  | B:12  

PANTONE: 1665 C

100%
80%
60%
40%
20%

HEX: #E4003A

C:00 | M:100 | Y:70 | K:00

R:228 | G:00 | B:58  

PANTONE: 192 C

100%
80%
60%
40%
20%

HEX: #76B82A

C:60 | M:00  | Y:100  | K:00

R:118 | G:184  | B:42   

PANTONE: 369 C

100%
80%
60%
40%
20%

HEX: #F39200

C:00 | M:50 | Y:100 | K:00

R:243 | G:146  | B:00  

PANTONE: 152 C

100%
80%
60%
40%
20%

HEX: #E6007E

C:00 | M:100  | Y:00  | K:00

R:230 | G:00  | B:126 

PANTONE: Pro. Mag. C

100%
80%
60%
40%
20%

HEX: #AFCA0A

C:40 | M:00  | Y:100  | K:00

R:175 | G:202  | B:11  

PANTONE: 376 C

100%
80%
60%
40%
20%

HEX: #FBBA00

C:00 | M:30 | Y:100 | K:00

R:251 | G:186 | B:00

PANTONE: 137 C

100%
80%
60%
40%
20%

HEX: #009FE3

C:100 | M:00 | Y:00 | K:00

R:00 | G:159  | B:227  

PANTONE: Pro. Cyan C

100%
80%
60%
40%
20%
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Modular grid
The modular grid should be divided horizontally into seven rows and vertically into six 
columns futher subdivided in three main columns.
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Correct
placement

Logo
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The CIP logo must be placed in the upper center, in a white, orange or brown field. It may 
also be placed in 10% of any color.

 



18

Applications:

Stationery

     

Letterhead

Envelope

Business card
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Posters

CIP Poster (36x48 inches) 
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CIP Poster containing other logos
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Power point presentations (on screen-show) 
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Power point presentations 
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Name tags
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Email signature

James Stapleton (CIP)

To: 	 Viviana Infantas
Subject: 	 Board meeting 2022

Lorem ipsum dolor sit amet, consectetur adipiscing elit. In tempor ligula turpis. Pellentesque sem 

lectus, venenatis eget neque eu, sagittis scelerisque tortor. Fusce non justo nisi. Mauris suscipit vel velit 

eget efficitur. Etiam faucibus ornare ipsum, vitae elementum urna pretium eu. Integer non leo sit amet 

mi hendrerit scelerisque. Etiam id tortor sed arcu porttitor eleifend. Mauris viverra dignissim est, vel 

eleifend nibh ultrices molestie. Morbi ultricies condimentum neque non viverra. Pellentesque vitae frin-

gilla nisi. Pellentesque habitant morbi tristique senectus et netus et malesuada fames ac turpis egestas. 

Curabitur et aliquet tortor. In pretium, urna id condimentum congue, urna tortor luctus lacus, sit amet 

placerat mauris risus sed magna. Phasellus rutrum, eros ut viverra dignissim, sem arcu hendrerit justo, id 

hendrerit dolor massa et ex. Morbi nulla risus, blandit ut cursus eu, eleifend ac nulla. 

Mauris blandit urna quis convallis posuere. Fusce ut scelerisque nunc, eu mollis libero. Donec ultricies 

ex nec finibus sodales. Sed pulvinar leo sed mi gravida auctor eu nec nunc. Ut ornare, dui eu ullamcor-

per vehicula, ex velit condimentum justo, id suscipit nulla tellus vel lectus. Quisque sit amet felis velit. 

Maecenas mattis nec turpis a posuere. Morbi sollicitudin eu nisi vel rutrum. Vestibulum lobortis laoreet 

congue. Pellentesque faucibus, lacus elementum aliquet dapibus, leo augue ullamcorper augue, id ves-

tibulum elit ligula sed dolor. Integer quis nisi in elit vehicula commodo a tincidunt est. Maecenas iaculis 

bibendum orci vitae sollicitudin. Nunc non cursus lorem. Aliquam eget lectus sed mi iaculis elementum. 

Praesent egestas eros sed eros vestibulum maximus. Aenean nec risus ultricies purus porta iaculis eu a 

tellus. 

James Stapleton I Head of Communications Department

Apartado 1558, Lima 12, Perú

Tel: +51 1 349 6017 ext 3011 / +51 1 317 5303 

j.ranck@cgiar.org • www.cipotato.org
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Publications 

Cover

All publications—including reports, studies, papers etc. must follow these branding 
standards. The CIP logo always appears in the upper center in a white field. Other logos 
must be placed at the bottom of the cover.

 



26

Back Cover

The CIP Mission and Vision must always appear on the backcover along with the CIP and 
CGIAR logos.
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Social media
FaceBook

Twitter
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Blog

Linkedin
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Other applications in social media



www.cipotato.org/branding


